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Blog is the most hated word on Internet 
Last year the word “Blog” almost topped the list of most hated word on Internet (Source: 

http://tech.yahoo.com/blogs/hughes/13973 ). Hmm, never expected it right? I remember how I 

scolded many for using blog unnecessarily. Blog was just a buzz tech that was used and misused 

by everyone. This whole article will explain what Blog is and how it should be used. 

What is blog? 
Do I need to explain blog when a search for the word “blog” gives me 2,760,000,000? There are 

many results but still the concept of blog is not very clear to many. 

Wikipedia says, “A blog (a contraction of the term "Web log") is a Web site, usually maintained 

by an individual with regular entries of commentary, descriptions of events, or other material 

such as graphics or video. Entries are commonly displayed in reverse-chronological order. "Blog" 

can also be used as a verb, meaning to maintain or add content to a blog.” 

Ideally, Blog is Web + Log. Now let’s understand the word “Log”. In technical world, Log is 

generally a file or store that keeps records of a specific interest. Example: “Error Log” records all 

the errors (that matters to server admin) in a file, “Access log” records all the visitor details (any 

access) in a file. Similar Web Log should be recording SOMETHING on web. Now if you take all 

the other logs, it has one center point like “Access log is about access”, “Error log is about 

errors”, “PHP error log is about php errors” etc. Similar XYZ Web log (or XYZ blog) should be 

about XYZ. If “php error log” starts recording “apache error log” it becomes very confusing for 

the server admin. Similarly if a (web) blog starts putting everything together it will lose its real 

purpose. 

Web log or blog is basically recording some activities on web with following attributes: 

1. It should be time bound. (We don’t do “Type of errors” in error log, we record the latest 

errors on log) 

2. It should focused on one center point like “covering all latest happening across all 

industries (center point: Latest happening)”, “Covering all latest happening in Tech 

world (Center point: Latest tech happenings), “My opinions, about me (Center point: 

Me)”, “My opinions about web marketing (Center point: My web marketing 

experiences) etc. 

3. It’s about author. 

4. Once said is said. Generally we don’t go back and edit the blog post to pump in more 

information. It is like a onetime speech. 

http://tech.yahoo.com/blogs/hughes/13973
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Blog: Anonymity to Identity 
I think prior to blog, people were hiding behind their computers with no real identities of theirs. 

With the blogs now people have an identity everywhere. With emails they send the signatures 

containing their blog, in social networks they mention their blog. Blog is becoming a part of our 

identity. 

 

This cartoon is no more valid. Now following may be truer: 

 

These days Blog is being scanned before interviews.  I remember a post by Penelope (good 

friend of mine) http://blog.penelopetrunk.com/2006/05/23/blogging-essential-for-a-good-

career/. 

True value of a blog 
Since I am from Mathematic background, I prefer a lot of formulas. According to me: 

Value of a blog = Value of Blogger x Source of information X Time Spent X Platforms 

used 

http://blog.penelopetrunk.com/2006/05/23/blogging-essential-for-a-good-career/
http://blog.penelopetrunk.com/2006/05/23/blogging-essential-for-a-good-career/
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Blog is generally valued by the author of the blog. A good example is “Matt Cutts’ blog” 

(http://www.mattcutts.com/blog). Matt Cutts is from Google and everything he writes becomes 

very important. Thousands of marketers and web enthusiasts read him regularly. There are 

many blogs that write better than Matt but because of his involvement with Google, his blog is 

valued.  

Another aspect to his blog is first hand information. Most of the other search engine blogs are 

observations and (valid) assumptions, Matt’s blog is more about THE FACT about Search Engine 

Behavior. Here the source is first hand and direct, thus it has more value. Also Matt writes every 

post in detail in a simplified way (this makes his blog even more valuable). 

If a blogger doesn’t have enough value for a topic, he/she can spend a lot of time in researching 

about the topic and putting it in a simpler way. This will increase the value of the blog. 

The platforms used are a very important part of Blog value. Blogs allow you to syndicate your 

blog post across many centralized platforms like technorati, which then is syndicated across 

many other websites. If the right platforms are used then a blog can go real viral. Anything that 

spreads has better chance of winning. 

SEO for blog 
Now, this is the section that you might be reading the article for. I want to emphasise more on 

one fact: “It is very difficult (almost impossible) to sell a bad product”. A blog needs to be good 

first then only the marketing can be done. A good blog will market itself anyway. SEO or web 

marketing can just help it by giving the extra push. Follow the rules for better optimization for 

search engines (SEO for blog): 

1. Having two titles: One title (the blog title) will be to attract people and the other page 

title will give the page value in search engines. Let’s take an example: A post about SEO 

for blogs needs to have two titles. The blog title will be: “10 steps to make your blog 

successful in search engines” This is very much attractive but not many people are 

searching for the word blog successful, as many are searching “SEO for blog” or “Blog 

marketing”. Now the page title can be “SEO for blogs | 10 search engine marketing 

steps for your blog success | DA web”. Remember the title of the blog is only used for 

promoting the blog at different places, example 

http://www.technorati.com/search/blog+seo?authority=a4&language=en (See how the 

blog posts are represented by the blog post title) 

2. Having an h1 tag: Don’t use the blog post title as h1 title, have a different h1 title, which 

can include the important keywords in it. Example: for the above said post, I will have 

“SEO for blog, Search engine optimization for blog – 10 steps”. People generally scan 

through the pages and ignore the heading and goes to other sections of the page. 

3. Complete the blog post and the do SEO: Please don’t do SEO while writing the post. 

While writing, just write the best post on the topic and later you can come back and do 

the SEO work for the blog post. 

http://www.mattcutts.com/blog
http://www.technorati.com/search/blog+seo?authority=a4&language=en
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4. Include related/targeted keywords in the post: “It is important” can be replaced by 

“SEO for Blog is important”. This will ensure some more occurrences of the important 

keywords in the post without diluting the strength of the post. 

5. Make related/targeted keywords bold, italics, H2 tags: Make some of the keywords 

bold, italics. Include h2 and h3 tags with some variations of targeted keywords. Example 

h2 tag: “Other marketing tips for blog marketing”. Make sure that you are not just doing 

the keywords bold but do the important sentences that contain the keyword bold. 

Example: “SEO for blog can happen only if the blog post has some unique 

information”.(Make the whole sentence or part of the sentence bold) 

6. Link to related post with keywords in anchor text: Have a section at the bottom of the 

blog post that will link to related posts. Include the targeted keywords (part of 

keywords) in the anchor text. Example:  related post: “SEO for Shopping carts” links to 

the page offer SEO for shopping cart, “Blog marketing is more than Search engine 

marketing” linking to related posts etc. Have a minimum of 5 posts. Having a list of 10 

will only strength the blog post value. 

7. Optimizing the comments: Comments bring a lot of additional keywords, edit the 

comments after some days by doing some important keywords bold or italics. Having 

more and more comments to post increase the page content and makes the page more 

important for search engines. 

8. Keep checking the analytics and webmaster tools: By Checking the analytics and 

webmaster tools, you will be able to see some of the keywords that are ranking in top 

10 or top 20. By just doing some extra work you can make these pages #1 for the 

keywords. This will get you much more traffic. This can act as the MOST IMPORTANT 

part of blog SEO. 

9. Interlinking posts: After finishing a post on “SEO for blogs”, search in Google with 

Site:xyz.com blog seo (xyz.com is your site). This will bring some of the pages that are 

important for the keywords. Now read those pages and wherever there is a chance to 

insert a link to the new page, do that. This will help you get a lot of internal links. 

Interlinking of pages can help you get some good value. 

10. Have images: Insert one or two images, this makes the posts more attractive, scanable 

and SEO friendly. Insert good alt tags for these images. Also enable avatars for the 

comments. Let each avatar have alt tag as the title of his comment. 

11. Good URL selection: Select relevant URL for the post. Example for “SEO for blog”, I will 

have a URL “/blog/10rare-tips-seo-for-blog/” This makes it more sellable in long run. 

When somebody copies your URL and puts it without an anchor text, the URL will speak 

for itself (Links are generally scanable on a page, so people will ignore the text written 

with link and will only see the link. If the link has good URL, then more people will click 

on it). Also having the keyword in URL helps you get more Search Engine value and click 

from Search Engine Result pages. 

12. Links still rules: Very strangely I have seen that people are more open to link to a blog 

that to a any other web page. Integrate your blog with other platforms like technorati, 
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rss syndicators etc from where people will syndicate it across many websites. More links 

you have to a post, better will be its chances to show up in ranking. 

13. Use the right tags: Before publishing the post choose the tags properly.   

14. Use of right robots.txt: Many a times you will see that the categories and archives are 

ranking instead of the post. It happens because of the content under archives and 

categories. I will always recommend displaying titles of the posts as links in archive and 

category pages, maybe excerpts of the posts, but never the complete post. It should act 

like a sitemap with some details. Or we can stop the indexing of categories and archives 

using robots.txt. I did an experiment once and it showed some good results as well. The 

robots.txt looked like 

 # BEGIN XML-SITEMAP 

Sitemap: http://www.meabhi.com/blog/sitemap.xml.gz 

 

# Applies to all robots 

User-agent: * 

 

# disallow indexing of forum pages which will confuse the spider 

Disallow: /blog/page/ 

Disallow: /blog/tag/ 

Disallow: /blog/2007/ 

Disallow: /blog/2008/ 

Disallow: /blog/2009/ 

Disallow: /blog/page/ 

Disallow: /blog/wp-login.php 

Disallow: /blog/category/ 

15. No duplicate content: try to avoid copying posts or content from other websites. 

Duplicate content is not appreciated by search engines. 

16. Submitting your blog to all the blog directories. 

17. Submitting the blog to all the possible directories.  

18. Get as many links as possible for blog. Make friends and ask people to add your website 

to their blogroll. 

 

Other tips: 

1. Make blog simpler in look, give more space for content so that people can read it easily. 

2. Make blogs faster by using cache and enabling http pipelining. 

3. Write regularly. If every week you write a big class on a topic, fix the day, say 

Wednesday and give it a funky name, may be Blackboard Wednesday. 

4. Make the post funny, controversial or anything that will make it spread virally. 

5. Invite other friends for blogging: If you have friends from the same field, have days 

when a guest can post it to the blog. 

http://www.meabhi.com/blog/sitemap.xml.gz
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6. Proper use of categories: if you write about many topics, make sure you categories it in 

a proper way. 

7. Take interviews of famous people: This helps in getting good links from newspaper 

websites. 

 

Please doesn’t screw up your blog 

Start the blog only if you feel that blog is the right platform.  

 Blog is not for knowledge base. It is not edited once posted. If you planning to build a 

knowledge base use a cms or wiki. 

 Blog is not for discussions, for discussions use forums. 

 Blog is not about copying news items from other websites. You can comment on latest 

news items with your view point. 

 If you need to cover all the news items for a week, try to post everything as one post 

instead of many posts. 

 Stay targeted, know your audience. If people don’t appreciate some kind of post (You 

can guess that by the comments) refrain from those posts. 

Using blog software for something else is accepted 
These days’ people are using blog application like wordpress as CMS or other purpose. This is 

completely accepted. Blog applications can be used for many purposes. 

As a client what blog marketing means for you? 
As a client, 

1. Understand the purpose of a blog before starting it. 

2. Follow the basic rules of blogging. 

3. Keep yourself update with blogging world. 

4. Write first hand experiences and pump in good information. 

5. Promote blog wherever possible. Put the blog address in your visiting card. 

6. Have patience. People want more comments, more visitors from day 1 but it does take 

time to establish trust and getting traffic. Keep writing good and the things will follow in 

place. 

7. Don’t worry too much about marketing in the initial phase. Have the purpose well 

defined and keep posting good posts. 

 

 

  

  


