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Content for sales 
Be web business educated 

[Weekly Educative series – III] 

Summary: 

Is your content sales oriented? Is it a we-we content? Is too much to digest? Is it targeted? 

This week we will cover about content and sales. I have had opportunity to work with very 

experienced content writers but I hardly see these content writers to be focusing on the core 

part of it. They are very good at putting the content from their perspectives but most of the 

time they forget the basics of content writing. 

 Basic of content writing: Write to be understood. 
Aji Issac 
Leader, Web Marketing 
[10th Nov 2008] 

 

 

Written by Aji Issac when he was heading DA web warkting team 
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Recap 
Before entering deep into this week’s topic, let’s recap the last 2 weeks’ classes: 

 Last week: We covered about: 

o White hat and black hat SEO techniques. 

o Why most of the SEO companies follow black hat techniques? (We also 

mentioned about the role of client in it) 

o Why most of the SEO companies don’t want to follow all white hat techniques? 

(Again mentioned the role of clients in it) 

o What does Google say about SEO practices? 

o FINALLY, What is the best SEO package and how to choose a good web 

marketing partner? 

 Last to last week: We covered about: 

o Various parts of practical SEO 

o How one can achieve better rankings in Search Engines 

Lets again focus on Content for sales 
In this class, we will cover the following topics 

1. Small changes can have major effects. 

2. How users read web? 

3. Ten short content writing tips from sales perspective and SEO viewpoint. 

4. Trust factor – A major factor in conversion. 

5. 3 tips to generate community based content. 

6. 3 web 2.0 tools for different types of content. 

7. Some reading materials. 
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Small changes can have major effects. 
People believe in making big changes and expect big impacts but in reality, success is not always 

about few big things but doing a lot of smaller thing right. Let’s take few examples: 

 How to write domain name?  

Normal: “We are launching three websites, dawebmarketing.com, linkdevelopes.in and 

webcontentwriters.in”, 

 

These can be improved with some small tricks: 

Improved: “We are launching three websites, www.daWebMarketing.com , 

www.LinkDevelopes.in  and www.WebContentWriters.in”. (See how this line has 

become more attractive and scannable. Now the level of highlighting needs to be 

decided based on the requirement.) 

 

Effect on Adwords 

Capitalizing of URL in Adwords have shown around 33% better conversion for many ads. 

 Using bullets in a proper F pattern 

 

Lets take an example from the industry where I had spent almost 3 to 4 years, debt 

consolidation. Consider this sentence on a homepage of a debt consolidation company 

 

Normal: Debt Consolidation can help avoid filing bankruptcy, eliminate creditor 

harassment, lower debt, payments up to 50% and provide one monthly payment. 

 

Improved:  

Debt Consolidation can:  

Help avoid filing bankruptcy 

Eliminate creditor harassment 

Lower debt payments up to 50%  

Provide one monthly payment. 

(This is taken from a live website, the way the Help is put is innovative but lets improve 

it from user’s point of view) 

 

Further improved: 

(Here the bullets with proper space helps in reading the text better) 

Debt Consolidation can:  

 Help avoid filing bankruptcy 

 Eliminate creditor harassment 

 Lower debt payments up to 50%  

http://www.dawebmarketing.com/
http://www.linkdevelopes.in/
http://www.webcontentwriters.in/
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 Provide one monthly payment. 

 How to make paragraphs? 

People have their own choice but it is more engineering than art and choices. Each 

paragraph needs to focus on one idea. 

 

Normal:  

Is web marketing synonymous to search engine marketing (SEM), search engine 

optimization, usability or some other sections? It was, not any more. There is more to 

web marketing than plain SEO/SEM. 80% of information on web success is available on 

web but how you use the open knowledge to integrate various parts together will 

determine the success. Certainly, the whole of web marketing is greater than the sum of 

its parts.  We have been working on our own websites for over 6 years with all advanced 

technologies and methods (and successfully so). Now we are extending our knowledge 

base and practices to your reach. We have experienced the downs and ups of web. 

According to Jeff Bezos (founder, Amazon) web business is a gold rush but web 

experience, a 1908 Hurley washing machine. 

 

Improved:  

Is web marketing synonymous to search engine marketing (SEM), search engine 

optimization, usability or some other sections? It was, not any more. There is more to 

web marketing than plain SEO/SEM.  80% of information on web success is available on 

web but how you use the open knowledge to integrate various parts together will 

determine the success. Certainly, the whole of web marketing is greater than the sum of 

its parts. know more ....  

 

We have been working on our own websites for over 6 years with all advanced 

technologies and methods (and successfully so). Now we are extending our knowledge 

base and practices to your reach. We have experienced the downs and ups of web. 

According to Jeff Bezos (founder, Amazon) web business is a gold rush but web 

experience, a 1908 Hurley washing machine. 

 It is continues improvement: The above paragraph is from our new website. It is just 

the first draft. In the first draft, we come to know about various paragraphs and ideas 

we need to put on the website. Then based on second review we will let go some of the 

paragraphs and later, based on A/B testing, we will let go (or add) more sections. A 

content writer should be given complete access to web analytics. 

The purpose of the above examples is to emphasize the following points: 

 Make many small changes, don’t wait for complete review. 

 It’s not about quarterly big changes but about almost weekly small changes. 

 Changes should be driven by logic. 

 Changes should be driven by user experience data. 

http://www.ted.com/index.php/talks/view/id/105
http://www.ted.com/index.php/talks/view/id/105
http://main.alpha.dawebmarketing.com/services/
http://www.ted.com/index.php/talks/view/id/105
http://www.ted.com/index.php/talks/view/id/105


www.SEOforClients.com | Most result oriented web marketing & web development company! 
 

4 

 

How users read web? 
This is a very interesting point to consider, “how users read web?” THEY DON’t, they scan before 

reading. I am a big fan of Jakob Nielsen and Steve Krug, so I will direct you right to the pages 

written by these two geniuses: 

1. http://www.useit.com/papers/webwriting/ by Jakob, which covers various topics on web 

content writing. You need to make sure that the content writers are reading it even before 

touching your website copy.  More importantly, don’t forget to read 

http://www.useit.com/alertbox/9710a.html (How users read on web) 

2. http://www.sensible.com/chapter.html by Steve, which covers following topics: 

2.1. How we really use the Web  

2.2. We don’t read pages. We scan them 

2.3. We don’t make optimal choices. We ‘satisfice.’ 

2.4. We don’t figure out how things work. We muddle through. 

Different pages have different purposes and most of these guidelines are written with general 

viewpoint. One needs to learn the basics and apply a proper mix as per the requirement. 

Ten short content writing tips from sales perspective and SEO 
viewpoint. 

1. Follow the rules of good writing: I won’t cover this here as we all are aware of it. It is a 

must and there are no two opinions about it. It needs to be grammatically correct, no 

spelling mistakes, use of passive v/s active etc. A good content writer knows about 

these. Rest of the points will cover some other points. 

2. Proximity – Put all the similar contents at one place so that people can scan it and move 

ahead.  

3. Less than 5 node tree structure: At any point in time, there should not be more than 5 

targeted flows. If possible, keep it to two. Example, when we are taking about debts, say 

there are two types of debts 1) Secured and 2) Unsecured; and the further divide 

secured into few parts. In this way, people can make a tree structure while scanning the 

page. 

4. Alignment: – Use proper alignment (generally F and E pattern) for better scanability. 

5. Purpose driven: Most of the content writers write in their own style but everything 

should be purpose driven. We had one write up to increase stickiness of the page and 

had another one to increase the sales; for a proper mix, we have another one. The 

purpose should be made very clear and one must focus fully on it. 

6. Use of (hyper) link: Many have appreciated my article “Why a link is called a hyperlink?” 

A link is a big advantage over print media. When you are writing a section, you can 

remove the unrelated but connected topics using a link. Example:  

http://www.useit.com/papers/webwriting/
http://www.useit.com/alertbox/9710a.html
http://www.sensible.com/chapter.html
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a. Normal: “SEO is needed for your website”. Here 50% people may not know what 

SEO is. 

b. Improved: “SEO (Search engine optimization, where you optimize your website 

as per the search engine algorithm for better ranks) is needed for your website”. 

This is better for the 50% people who know nothing of SEO but annoying for the 

other 50% who already know more. 

c. Much improved: “SEO is needed for your website”. A link to Wikipedia makes it 

even better for both the segments. 

d. Improvement over Improvement: “SEO is needed for your website” with a link 

title saying “Search engine optimization, where you optimize your website as 

per the search engine algorithm for better ranks”. To know more about link title 

visit http://www.useit.com/alertbox/980111.html  

7. Call of action: For a conversion oriented article, it is very important to add non-

disturbing call of actions. Sometimes, the links can do the call of action in-between the 

paragraphs. 

8. Let no page end: Once a page ends, what happens? Also, add few related links and 

sections at the bottom of the page to continue the reading. In better words, at the end 

of the page, there should be one call of action and one section to navigate further. 

9. Non-text media and content: At times, the right combination of non-text media 

(images, videos etc) and content works better from sales perspective. 

10. Trust factor: We will be covering more about it in the next section. For some of the 

products, people don’t read the entire length of the guidelines or the manual; they just 

scan to deduce if the product is trustworthy. 

 

Trust factor ɀ A major factor in conversion 
It is difficult to replicate offline products but amazingly easy to replicate web based products 

including content. For many of the products and content, the decision factor is fully centered on 

trust. The content plays an important role in building up the trust: 

1. A we-we content is not trusted: The content where we speak too high about our 

products is not trusted.  

2. Referring to authority sites properly builds trust: There are sites which people trust 

(which are generally replica of offline trust like people trust news websites, an open 

community discussion). Refer to these sites (either from the content part or nearby 

objects) to build the trust. People read trusted content and trusted content makes 

better sales. Example: XYZ.com offers the best services is less trusted that XYZ.com 

offers the best services (as per USAToday.com, linking to USAToday coverage). 

3. !ŘŘƛƴƎ ǘƘŜ ǿǊƛǘŜǊΩǎ ǇƘƻǘƻΥ Adding the author’s photo and bio links can increase the 

trust factor. 

http://en.wikipedia.org/wiki/Search_engine_optimization
http://en.wikipedia.org/wiki/Search_engine_optimization
http://www.useit.com/alertbox/980111.html
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4. Adding last date of modification: Last date of modification, date it was added etc also 

improves the trust factor. 

5. Helpful articles with unbiased opinions are trusted: Articles offering unbiased content 

(by linking out to other websites) are trusted.  

6. Adding locks: Adding the lock sign (symbol of being secure) also improves the trust 

factor. Example: Please signup for a free counseling is less trusted than please signup 

for a free counseling. 

7. There are many such small factors to improve the trust factor: Some more factors are 

available at http://www.useit.com/alertbox/990307.html  

3 tips to generate community based content. 
Many businesses spend thousands of dollars every month to generate expert content (which is 

good) but forget about very powerful user generated content, which is as cheap as $0 but is 

trusted even higher than that of expert section. Here are some of the ways (unique) to create 

community content: 

1. Forums: It is a great way to generate content. 

2. Community participated blog: Where you allow communities to contribute their 

experiences. 

3. Question of the week: I have seen amazing content being generated through question 

of the week technique. 

4. More: There are more industry secrets (I guess that is what is called experience J, there 

is a proper time and mix to use these tools) 

3 web 2.0 tools for different types of content 
1. Forums: This is used for generating the content. People love adding more content and 

discussing various things over here but it may not work out good for new visitors. For 

new visitors, you will have to focus on wikis. 

2. Wiki: Wiki is used for consolidating the knowledge gathered in forums and other places. 

It is consolidated and targeted as per the requirement. 

3. Blog: The blog comments can sometimes get you a lot of traffic. Blogs are generally to 

put your opinion about a topic. People read blogs (generally) because of the blogger. 

There is a special personal touch to the blogs. 

A proper mix of these tools can give you a big competitive advantage. 

Some reading materials 
1. http://coe.sdsu.edu/eet/articles/writeclearly/start.htm  

2. http://www.useit.com/alertbox/ 

http://www.useit.com/alertbox/990307.html
http://coe.sdsu.edu/eet/articles/writeclearly/start.htm
http://www.useit.com/alertbox/
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3. Letting Go of the Words: Writing Web Content that Works 

 
4. Don’t make me think: 

 
5. The Non-Designer's Design Book: Design and Typographic Principles for the Visual 

Novice 

 

http://www.amazon.com/Letting-Go-Words-Interactive-Technologies/dp/0123694868
http://www.sensible.com/buythebook.html
http://www.amazon.com/Non-Designers-Design-Book-Typographic-Principles/dp/1566091594
http://www.amazon.com/Non-Designers-Design-Book-Typographic-Principles/dp/1566091594

